Concept Map by Ben Sheldon
bensheldon @gmail.com

from
A Typology of Nonprofit Competition:
Insights for Social Marketers
Robin J.B. Ritchie and Charles B.
Weinberg
Social Marketing Quarterly, 6(3),
September 2000, 64-71

multiple agencies
target at least some of
the same clients or
provide services driven
by similar objectives

Nonprofit
Competition

occurs when

Concept map idea from

can be
Learning How to Learn
Joseph D. Novak, D. Bob Gowin and Jane /\K
Butler Kahle
Cambridge University Press, September / \ ,
28,1984 pressure pressure 1. there exists broad
< f i for cooperation —> consensus as to the

problem and how it
should be solved

®SO

http://creativecommons.org/licenses/by-nc-sa/2.5/

Combative 2. the need

involves
fundamental
issues of life and
death

Collegial

occurs = |
when

support for one
organization

occurs when one
precludes or more takes place
support for /
another
for

for example

7

example

when organizations
have completely

different definitions of a

"social good"

in response to
natural disasters
such as floods or
earthquakes

3. demand for services
is overwhelming;
essentially 'unlimited'
clients

some groups defend e.g.
on behalf of women’s
rights, and others
oppose in defense of
the unborn.

based on

Preference Technoloqy

Directional

consumer preference

provider pteference

develops
develops when develops when develops when

because of
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— and groups with very different kinds
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same social need.
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